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Agenda

VINESEN |ntroductions

35-40 MINS m=FEXY-Yek-Nile]s!

(BRI Discussion + Live Q&A (you!)

Submit your questions!
« Use the Q&A module at the bottom left of the browser
* The colorful widgets at the bottom of your browser

have additional resources, including any technical
support.
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CMSWire's

DXSUMMIT November 14-16 | Chicago, IL

DX Summit 2016 is the
premier digital customer
experience conference,
featuring actionable insights,
creative networking and the
chance to bring our community
face-to-face.

Stay until the end of today’s Q&A for a chance to win a
free Main Conference pass (full value $1295)

Learn more at www.dxsummit.com
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Speakers

MODERATOR

‘ Candace Cui

SR MANAGER, EVENTS & STRATEGIC
CONTENT AT SIMPLER MEDIA GROUP

PRESENTER

Lori Alcala
_ B2B CONTENT STRATEGIST & WRITER

PRESENTER

Chris Field

DIRECTOR OF CUSTOMER SOLUTIONS FOR
THE AMERICAS AT JAHIA
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Methodology

JOB FUNCTION

ADMINISTRATOR ~ OTHER

35%  3.5%

OPERATIONS / DELIVERY _
5.1%

INDIVIDUAL
CONTRIBUTOR

14.2%

TEAM LEADER
9.6%

jahia

EXECUTIVE
16.9%

DIRECTOR
25.6%

MANAGER
21.7%

~

All
industry
leaders

PURCHASING ROLE

NOT INVOLVED

6.7% DECISION

MAKER 25.6%

AUTHORIZE
7.9%

INFLUENCER
22.8%

RECOMMENDER
37.0%
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Poll: How would you rate the current state of your
organization’s digital transformation?

A.
B.

O

It’s not a priority for my organization
It is a priority, but we’ve not yet
started

At an early phase

At a mature phase

CMSWire's
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The current state of digital transformation

AT AN EARLY PHASE A PRIORITY BUT
NOT YET STARTED

AT A MATURE PHASE

53.9% 15.4%

22.1%
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34.3%

jahia

VERY IMPORTANT
[IT IS IMPORTANT TO
ENSURE A SUCCESSFUL

FUTURE]

31.9%

How digital customer
experience ranks in terms

of corporate priorities

EXTEMELY IMPORTANT
[IT IS AT THE TOP OF OUR
PRIORITY LIST]

22.1%

AT A MATURE PHASE
[THERE ARE OTHER TOP
PRIORITIES, BUT WE
RECOGNIZE ITS
IMPORTANCE]
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Why is digital customer experience a priority?

(RS

74.4%

To manage
customer
satisfaction

jahia

73.7%

To boost Sales

S [
T"T r'o,r
60.2%

To stay ahead
in our Industry
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Challenges when creating an approach to digital
customer experience...

Most Important... Least Important...
LACK OF LACK OF CROSS-
ACCESS TO DEPARTMENTAL
CUSTOMER DATA COLLABORATION

®S

LACK OF LIMITED CROSS-
STRATEGIC FUNCTIONAL
DIRECTION ALIGNMENT CIMITATIONS OF
CURRENT
TECHNOLOGY
LIMITED
OPERATIONAL
PROCESS
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Attitudes towards

data

jahia

IT'S EXTREMELY IMPORTANT.
We want to be a leader in data
privacy and give our customers

total control on how their
personal data is used.

33.2%

ITIS VERY IMPORTANT.
We want to exceed the
guidelines for our
countries of operation but
without sacrificing the
types of programs we’d like

25_80/0 to offer.

IT IS IMPORTANT.
We want to meet the
guidelines for our
countries of
operation.

24.7%
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The purchase cycle of digital
customer experience technology...

RESEARCHING CONDUCTING AN EVALUATING OUR
VENDOR OPTIONS RFI OR RFP REQUIREMENTS
18.0%

30.00/0 2000/0
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KPIl's or metrics used to measure the
success of digital customer experience...

SITE
TRAFFIC

53.2%

jahia

CONVERSION CUSTOMER
RATE SATISFACTION

49.8% 48.8%
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Important components of a
digital experience infrastructure:

Very Important...

Not Important...

WEB CMS ANALYTICS CRM g O Q

E-COMMERCE HR (ERP) ADVERTISING
(DMP)
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Web Content Management Systems
(CMS) as a required component of the
digital customer experience ecosystem...

32.0% 18.0%
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37.2% 29.0% 23.5%

Popular Web CMS vendor(s)...
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Digital experience capabilities

to include in a CMS...
PRODUCT CATALOGS
IE-COMMERCE
LANGUAGE
TRANSLATION
MULTI-SITE @ DIGITAL ASSET
CAPABILITIES MANAGEMENT

Least Important...

Most Important...

ANALYTICS

CONTENT
PUBLISHING

jahia DXSUMMIT #DXS16



BEST OF BREED

Preferred approaches to
implementing a digital
customer experience

ecosystem...
33.7%
CONSIDERING ALL
OPTIONS ALL-IN-ONE
26.4% 18.0%

jahia DXSUMMIT #DXS16



THE DIGITAL EXPERIENCE PLATFORM
THAT UNIFIES CMS, PORTAL,
DIGITAL MARKETING, & COMMERCE

FORRESTER

A JAHIA OVERVIEW FOR




THE REALITY OF THE CMO’S WORLD thiQ

/——_————_———————————————Sales&Marketing ———————————— —— —— —— — —
Email Optimization Marketing Modehng DB Mktg Social Marketing Managamont =
I Raploaf = MovooleQPh Symphony 1 dabsotutdata I T - (e G oy - - — Y
A e o B nmemlfsiionon . ‘a.‘mv.u:; o acxiem EDIAT rﬁ. sho(, utior [sitrue! -sY‘*(Arsu
2 P E Rtack 1 nl L4 MERKLE ' Spmdnsl 1
- '
I ;fei'd}ve Visualization =~ Sales/ Mktg BI - epsilon | | ° > Mt i 1
i arketing ALANT Social Publishing Plaﬂorms
Platforms 4 SMnootsuite ~ " o _ - 1
i = =xPioN @avareness [Ehtweet ) i
' S g S, |
conversacial Sy - OC
: b —— -
: “Social Promotlon Platforms i 1
e Mktg Automa Marketing Data 1 Strutta [ ~= - -~ e
| (Feeam = g Automation e 9‘“}"‘"7 . Strutta @ 1
HUbSEHL [P - i Cnrogroup CPSilon . @soc 5 SnapApp ; 1
L} = © comscons L . e CrOwdiao
Cransicors D Q== ] /A “i- Zuberance (¥ ezzagent: |
A B2 ~
' CMO CHALLENGE: i
1 e T T . 1
1 e !
- FRAGMENTED MARTECH STACK 4
1 1
I locoocoo=n, W2T0000 IR S Weoamet NCONGOF = Rt e m—;, weanm U2 NI ITRoC S0 = - 1
: ShopSodatly GUITED F Taric I
™ e wanconms @ ULTRACART
1 MV!ij - Merchandlslng 1
1 ot N igsion (4 shopity S 14 1
g J
Online Video Players DAM Wob Analytics
] OOYALA \:‘n, .(,m!:\,o ENTE 3 S y‘web[u snds 'YIFL‘ F?eﬁd»_.blgl_(l ggm"wu 1
1 © aae EMC i 1 o) om‘ ‘:M N ) migamnce 1
. +) opini s MITIALLIA
! axIsSme D o S * : '"‘”“'Ir".p.'ggle'ﬂ'“ ] I
1 . viduord fento  Brenent Toreme © | | SDUS ektron C° (SDN © clovaworss_ smartinc? [b- 1
CANC TALL Clobrus  crazyegg” EPISERVER ax
i Kaltura Q CrownPeak RIS, not We bnuMobl I
= miomn snecore TECicabing  —sm— u-"u'm““ IR Ims;'o?!ll LoglnlSharlng Gnmlﬂcltlon 1
R b Conduit Y ase Nmmerman,
2 \WW()uan- a8 AGiLy il bMenu 2 gl | PR Y wr-h
\ \F Singne longtail. M Joormicl Drupal imeebto .} .&B'vm-:n ‘ng:;dyl:l i ‘(mwnmls: ‘l

A JAHIA OVERVIEW FOR




THE REALITY OF THE CIO’S WORLD
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DIGITAL EXPERIENCE MANAGER " h
A UNIFIED AUTHORING ON A UNIFIED BACKEND : Y. JQ IQ
CONTENT, DATA, APPLICATIONS TOGETHER y 2

(provided by Jahia or External Applications) DIGITAL EXPERIENCE MANAGER

Website, . Custom

Content & Ma;'éijlmg Business /

Digital Asset . Customer
Analytics ot
Management y Application
MOBILE

.‘d -
Marketo *'Ganslatlons ExactTarget

1
1
L (1] @ in . @ N |
1

=
N\
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DIGITAL EXPERIENCE MANAGER

A UNIFIED AUTHORING ON A UNIFIED BACKEND :
CONTENT, DATA, APPLICATIONS TOGETHER

(provided by Jahia or External Applications)

d - Jjohia

DIGITAL EXPERIENCE MANAGER

THE DIGITAL EXPERIENCE PLATFORM
YOU'LLMAKE YOUR OWN

TRANSACT - OPTIMIZE - PERSONALIZE CREATE - AGGREGATE - PUBLISH CONVERT & SELL
MARKETING COMMERCE
FACTORY '\ u d XQ u FACTORY ‘\
_— e .
CMS & PORTAL
4 4
VALUE-ADDED SOLUTIONS :
| |
v v
AR o o PORTAL, || o MiORkstAce SDFC MAILCHIMP TEMPLATES FEATUREX BOOKING ENGINE YOUR ERP
MARKETO DAM o TWITTER FEATUREY e YOUR DAM
Provided by Jahia Provided by Jahia partners Provided by your Agency/SI Provided by your IT Team

FORRESTER

A JAHIA OVERVIEW FOR
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'CMO & CIO NEED TO PARTNER

FOR A SUCCESSFUL DIGITAL TRANSFORMATION
S S T - .,.‘ \ b o :

\* o
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Questions

We want to hear from you!

Use the Q&A module at the bottom left of the
browser at any time to submit a question

@BELIE

CHECK OUT THE RESOURCES
, WIDGET TO THE RIGHT FOR
@cmswire MORE INFO.
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Join us...

Join Jahia’s Co-Founder & CEO, Elie Auvray, for the
Roundtable:
on Tuesday, Nov 15th at 9:45 AM

Also attend Chris Field’s session
on
Wednesday, Nov 16th at 2 PM
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Winner...

The winner of today’s webinar give-
away is...
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Thank You

The on-demand webinar will be emailed soon. Our recap article will also
be on the CMSWire.com homepage.

Thanks to Lori Alcala and Chris Field for the thought-provoking
ideas and to Jahia for sponsoring today’s event.

If you have questions about DX Summit, please email us at

If your company is interested in sponsoring a webinar, please
email us at
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