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•The State of Digital 
Experience in 2016



In t roduct ions

Presentat ion

Discuss ion + L ive Q&A (you! )

Submi t  your  quest ions!

3 5 - 4 0  M I N S

5  M I N S

• U s e  t h e  Q & A m o d u l e  a t  t h e  b o t t o m  l e f t  o f  t h e  b r o w s e r

• Th e  c o l o r f u l  w i d g e t s  a t  t h e  b o t t o m  o f  y o u r  b r o w s e r  
h a v e  a d d i t i o n a l  r e s o u r c e s ,  i n c l u d i n g  a n y  t e c h n i c a l  
s u p p o r t .

1 0 - 1 5  M I N S



DX Summit 2016 is the 
premier digi ta l  customer 
experience conference, 
featur ing act ionable insights,  
creat ive networking and the 
chance to br ing our community 
face-to-face.

L e a r n  m o r e  a t  w w w. d x s u m m i t . c o m

November 14-16 | Chicago, IL

Stay until the end of today’s Q&A for a chance to win a 
free Main Conference pass (full value $1295)



Candace Cui
S R  M A N A G E R ,  E V E N T S  &  S T R A T E G I C  
C O N T E N T  A T  S I M P L E R  M E D I A  G R O U P

M O D E R A T O R

Lori Alcala
B 2 B  C O N T E N T  S T R A T E G I S T  &  W R I T E R

P R E S E N T E R

Chris Field
D I R E C T O R  O F  C U S T O M E R  S O L U T I O N S  F O R  
T H E  A M E R I C A S  A T  J A H I A

P R E S E N T E R
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P U R C H A S I N G  R O L E

Methodology

J O B  F U N C T I O N

[ 2 5 0  +  I N D U S T R Y  
P R O F E S S I O N A L S ]



Poll: How would you rate the current state of your 
organization’s digital transformation?

A. It’s not a priority for my organization
B. It is a priority, but we’ve not yet 

started
C. At an early phase
D. At a mature phase



The current state of d ig i ta l  t ransformation

A T  A N  E A R L Y  P H A S E

A T  A  M A T U R E  P H A S E

A  P R I O R I T Y  B U T  
N O T  Y E T  S T A R T E D
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How digi ta l  customer 
experience ranks in terms 
of corporate pr ior i t ies

V E R Y  I M P O R TA N T  
[ I T  I S  I M P O R T A N T  T O  
E N S U R E  A  S U C C E S S F U L  
F U T U R E ]

A T  A  M A T U R E  P H A S E  
[ T H E R E  A R E  O T H E R  T O P  
P R I O R I T I E S ,  B U T  W E  
R E C O G N I Z E  I T S  
I M P O R T A N C E ]

E X T E M E LY  I M P O R TA N T  
[ I T  I S  A T  T H E  T O P  O F  O U R  
P R I O R I T Y  L I S T ]



Why is dig i ta l  customer experience a pr ior i ty?
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Chal lenges when creat ing an approach to digi ta l  
customer experience…

L A C K  O F  
S T R A T E G I C  
D I R E C T I O N

L I M I T E D  C R O S S -
F U N C T I O N A L  
A L I G N M E N T

L I M I T E D  
O P E R A T I O N A L  

P R O C E S S

Most Important… Least Important…

L I M I T A T I O N S  O F  
C U R R E N T  

T E C H N O L O G Y

L A C K  O F  C R O S S -
D E P A R T M E N T A L  

C O L L A B O R A T I O N

L A C K  O F  
A C C E S S  T O  

C U S T O M E R  D A T A



Att i tudes towards 
data pr ivacy…

I T  I S  V E R Y  I M P O R TA N T.
W e  w a n t  t o  e x c e e d  t h e  

g u i d e l i n e s  f o r  o u r  
c o u n t r i e s  o f  o p e r a t i o n  b u t  

w i t h o u t  s a c r i f i c i n g  t h e  
t y p e s  o f  p r o g r a m s  w e ’ d  l i k e  

t o  o f f e r .

I T ’ S  E X T R E M E LY  I M P O R TA N T.
W e  w a n t  t o  b e  a  l e a d e r  i n  d a t a  

p r i v a c y  a n d  g i v e  o u r  c u s t o m e r s  
t o t a l  c o n t r o l  o n  h o w  t h e i r  

p e r s o n a l  d a t a  i s  u s e d .

I T  I S  I M P O R TA N T.  
W e  w a n t  t o  m e e t  t h e  

g u i d e l i n e s  f o r  o u r  
c o u n t r i e s  o f  

o p e r a t i o n .
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The purchase cycle of d ig i ta l  
customer experience technology…

C O N D U C T I N G  A N  
R F I  O R  R F P

R E S E A R C H I N G  
V E N D O R  O P T I O N S

E V A L U A T I N G  O U R  
R E Q U I R E M E N T S



KPI’s or metr ics used to measure the 
success of d ig i ta l  customer experience…

S I T E  
T R A F F I C

C O N V E R S I O N  
R A T E

C U S T O M E R  
S A T I S F A C T I O N
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Important components of a 
digi ta l  experience infrastructure:

Ve r y  I m p o r t a n t …

N o t  I m p o r t a n t …

E - C O M M E R C E A D V E R T I S I N G  
( D M P )

H R  ( E R P )

W E B  C M S A N A L Y T I C S C R M



Web Content Management Systems 
(CMS) as a required component of  the 
digi ta l  customer experience ecosystem… 
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Popular Web CMS vendor(s)…



Digi ta l  experience capabi l i t ies 
to include in a CMS…

A N A L Y T I C S

C O N T E N T  
P U B L I S H I N G

M U L T I - S I T E  
C A P A B I L I T I E S

L A N G U A G E  
T R A N S L A T I O N

P R O D U C T  C A T A L O G S  
/ E - C O M M E R C E

D I G I T A L  A S S E T  
M A N A G E M E N T

Most Important…

Least  Impor tant…
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Preferred approaches to 
implementing a digi ta l  
customer experience 
ecosystem…

B E S T  O F  B R E E D

A L L - I N - O N E
C O N S I D E R I N G  A L L  

O P T I O N S



19A JAHIA OVERVIEW FOR 

THE DIGITAL EXPERIENCE PLATFORM 
THAT UNIFIES CMS, PORTAL, 

DIGITAL MARKETING, & COMMERCE
A JAHIA OVERVIEW FOR 



A JAHIA OVERVIEW FOR 20

THE REALITY OF THE CMO’S WORLD

CMO CHALLENGE:  
FRAGMENTED MARTECH STACK



A JAHIA OVERVIEW FOR 21

THE REALITY OF THE CIO’S WORLD

CIO CHALLENGE:  
SILOED SYSTEMS AND DATA



A JAHIA OVERVIEW FOR 22

DIGITAL EXPERIENCE MANAGER
A UNIFIED AUTHORING ON A UNIFIED BACKEND : 
CONTENT, DATA, APPLICATIONS TOGETHER
(provided by Jahia or External Applications)

Custom
Business / 
Customer

Application
CRM

Marketing
SEM

Analytics

Website, 
Content & 

Digital Asset 
Management

MOBILE

Commerce



A JAHIA OVERVIEW FOR 23

DIGITAL EXPERIENCE MANAGER
A UNIFIED AUTHORING ON A UNIFIED BACKEND : 
CONTENT, DATA, APPLICATIONS TOGETHER
(provided by Jahia or External Applications)



A JAHIA OVERVIEW FOR 24

CMO & CIO NEED TO PARTNER 
FOR A SUCCESSFUL DIGITAL TRANSFORMATION



We want to hear from you!

Use the Q&A module at the bottom lef t  of  the 
browser at  any t ime to submit  a quest ion

@Jahia

@cmswire
C H E C K  O U T T H E  R E S O U R C E S  
W I D G E T TO  T H E  R I G H T F O R  
M O R E  I N F O .

+



Join us…

Join Jahia ’s Co-Founder  & CEO, El ie  Auvray,  for  the 
Roundtable:  “DX Vis ionar ies – The Future of  Dig i ta l  

Exper ience” on Tuesday,  Nov 15 th at  9 :45 AM

Also at tend Chr is  F ie ld ’s  sess ion “From the Creat ive 
Team to Onl ine User  Exper ience:  Lead the Race!”  on 

Wednesday,  Nov 16 th at  2  PM

▄  ▄  ▄



Winner…

The winner of today’s webinar give-
away is…



The on-demand web inar  w i l l  be  emai led  soon .  Our  recap  a r t i c le  w i l l  a lso  
be  on  the  CMSWire .com homepage.

Thanks to  Lor i  A lca la  and Chr is  F ie ld  for  the thought -provok ing 
ideas and to  Jahia for  sponsor ing today ’s  event .

I f  you have quest ions about  DX Summit ,  p lease emai l  us at  
in fo@dxsummit .com

If  your  company is  in terested in  sponsor ing a webinar,  p lease 
emai l  us at  webinars@cmswire.com

▄  ▄  ▄


